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A shrinking global marketplace means business students need a broader worldview of economics, business practices and, even more, an understanding of cultural differences.

Both students and teachers in the master's-of-business program at the W. P. Carey School of Business at Arizona State University understand this need. They put together a recent international fashion show to demonstrate the point.

"Business today is all global. It's so important for our students to be internationally aware and perceptive," said Guy Groff, director of the graduate career management center for the school. 


Puneet Gaur, president of the International Students Association at ASU, demonstrated an adept and agile marketing technique that drew nearly 200 people to the international fashion show. The group organized the event as part of ongoing efforts to broaden and strengthen understanding and rapport among domestic and international students.

"I could easily have taken the audience numbers to 300," Gaur said. He wasn't boasting, just reporting the strong and positive response the group generated for the event.

Dubbing it "Spectrum," Gaur and other association members used posters, announcements and e-mails to promote the evening and went to classes the day before to hand out "guilt cookies" and tell fellow students "If you eat one, you must come."

Fashions, both traditional and contemporary, from 14 countries were presented by 38 participants at this first-ever event, supplemented by dance presentations and a display of artifacts from the various countries.

Groff said such efforts are important because ASU is an international campus with about 200 countries and 103 languages represented.

But the MBA program is designed primarily for students who already have been out in the business world, and the students are typically a bit older. About three years ago, the school decided to help domestic and international students develop a better grasp of similarities and differences in business and social cultures.

An extended orientation for the international students, called American Business Culture (or ABC), is a "pragmatic approach" to all facets of business culture. A weekly lunch with varied presentations and speakers keep the conversation going.

One immediate result of the course and luncheons, Groff said, is that "it's amazing to see how well they (the international and domestic students) grow to work together as teams, and even how much more they socialize with each other."

There is an economic payoff, too. Groff said the ABC cross-cultural classes have helped the school's graduates not only improve their understanding of global business and social cultures but also improve the management levels and salaries at which they're hired post graduation.

The sessions are important, Gaur agreed, "because there are gaps in our understanding and perceptions of each other."

"People without great experience in multicultural settings can find it difficult to make headway in establishing good working relationships," he said. "This event can become a focal point in helping raise awareness." 

Gaur believes so strongly in the power the ABC orientation sessions and other cross-cultural events can have in helping students that he's committed to starting an alumni association for W. P. Carey's international students.

"That way, we can assist the next classes with structure and possible even additional funding for the international association," he said. "And if we mobilize alumni around the world, we'll have more international students at the school, too."
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